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T H E  A N A T O M Y  O F  A  M O N E Y - M A K I N G  
W E B S I T E  F O R  S E R V I C E - B A S E D  

S O L O P R E N E U R S
T H E  U L T I M A T E  C H E C K L I S T  O F  E V E R Y  P A G E  Y O U  M U S T  H A V E  

O N  Y O U R  W E B S I T E  T O  T U R N  V I S I T O R S  I N T O  R A V I N G  

C U S T O M E R S  ( A N D  W H A T  T O  I N C L U D E  O N  E A C H  P A G E ! )

Neta Talmor Presents:



Blog Page

P A G E S  T O  I N C L U D E
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Shop/Register Page

Contact Me Page

Privacy Policy & Terms Pages

Landing & Thank You Pages

O P T I O N A L / B O N U S  P A G E S

Live/Replay Webinar Page

Install a Facebook Pixel on your website if you plan on running Facebook ads!

D O N ' T  F O R G E T !
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist

Home Page

What I Do Page

About Me Page

Services/Products Page

Resources & Tools Page

Freebies Page

Any other page you need or want!



W H O  T H E  H E C K  A M  I ?
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist

I am Neta Talmor and I love to come up with ways to make 

complicated things easier, smarter and better. I am the brains 

behind No Hassle Website and other No Hassle brand products. 

As a serial entrepreneur who never worked for anyone else, I started 

my own businesses ranging from cloth diapers to a boutique hotel in 

the middle of the jungle in Costa Rica; from being a branding & marketing 

strategist for solopreneurs to selling custom made wedding dresses online; 

from affiliate marketing to ready-made websites, I've been there and done that! 

One common thread through all of my businesses is my passion to simplify processes 

and products, and make them more accessible to more people (by making them more 

affordable, or easier to use and understand, or faster to complete etc.). I like to 

challenge common beliefs and assumptions about what people can do and how they 

can do it, and offer alternatives to those beliefs.  

This Ultimate Checklist is my little gift to you, that I hope will make your website 

journey easier, smarter, better and much more of a No Hassle experience,

Neta Talmor
M Y  O W N  B O S S  @  N O  H A S S L E  W E B S I T E  

W W W . N O H A S S L E W E B S I T E . C O M  

N E T A @ N O H A S S L E W E B S I T E . C O M



Don't use the word "welcome," people already know they are welcome! 

H O M E  P A G E

M A I N  G O A L :  
G E T  T H E M  T O  S T A Y  A N D  F I N D  W H A T  T H E Y  A R E  L O O K I N G  F O R  

B O N U S  G O A L :  

M A K E  T H E M  F E E L  T H E Y  G O T  T O  T H E  R I G H T  P L A C E

H
O

M
E

 P
A

G
E

Describe what you do/offer in 1-2 lines

Call out your audience so they know they are in the right place

Add a picture of yourself (or your brand)

Call to action button or buttons

W H A T  T O  I N C L U D E  " A B O V E  T H E  F O L D "  ( = W H A T   V I S I T O R S    
S E E   W I T H O U T  S C R O L L L I N G  D O W N  O N  A  D E S K T O P  S C R E E N )

Opt-in/Sign-up box (to your freebie/newsletter etc.)
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



H O M E  P A G E  ( C O N T I N U E D )

M A I N  G O A L :  
G E T  T H E M  T O  S T A Y  A N D  F I N D  W H A T  T H E Y  A R E  L O O K I N G  F O R  

B O N U S  G O A L :  

M A K E  T H E M  F E E L  T H E Y  G O T  T O  T H E  R I G H T  P L A C E

H
O

M
E

 P
A

G
E

What do you do/offer? (this should link to "What I Do" page) 

Who are you? (this should link to "About Me" page)

Resources/Tools/Blog: Give value! (can link to a "Resources/Tools" 

and/or "Blog" page)

Freebies: Give even more value! (can link to a "Freebies" page if you offer 

several freebies) 

W H A T  T O  I N C L U D E  " B E L O W   T H E  F O L D "  -  
L I N K S / S H O R T C U T S   T O  M O R E  I N F O R M A T I O N :  

Work with me: tell them 2-4 things you can do for them with call to action 

buttons or more info buttons (these should link to your specific 

"Services/Products" page)
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Testimonials/Press logos etc.: to build immediate trust
T H E  A N A T O M Y  

O F  A  
M O N E Y - M A K I N G  

W E B S I T E  F O R  
S O L O P R E N E U R S

Checklist



W H A T  I  D O  P A G E

M A I N  G O A L :  
C O N V E Y  I N  A  S I M P L E  W A Y  W H A T  P R O B L E M  Y O U  S O L V E  A N D  

H O W  Y O U  S O L V E  I T  

B O N U S  G O A L :  

M A K E  T H E M  R E A L I Z E  Y O U R  S P E C I F I C  S O L U T I O N  I S  T H E  O N E  

T H E Y  H A V E  B E E N  L O O K I N G  F O R

W
H

A
T

 I
 D

O
 P

A
G

E

A paragraph that even a kid would understand, describing your 

solution, who it is for and how you do it. You can use the following 

structure to cover this information: I help X (describe your ideal 

customer and their pain point), achieve Y (describe the solution you 

bring), by doing Z (describe how you do it). 
Your philosophy

Your methodology

Your services/products (can repeat exactly what you have on the Home 

page in the "Work with me" section)

W H A T  T O  I N C L U D E :
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Checklist



A B O U T  M E  P A G E

M A I N  G O A L :  
G E T  T H E M  T O  K N O W  A N D  L I K E  Y O U  ( O R  Y O U R  B R A N D )  B Y  

R E L A T I N G  T O  Y O U  O N  A  P E R S O N A L  L E V E L  T H R O U G H  Y O U R  

S T O R Y  

B O N U S  G O A L :  

M A K E  T H E M  F A L L  I N  L O V E  W I T H  Y O U

A
B

O
U

T
 M

E
 P

A
G

E

Write in first (not third!) person and "speak" to your ideal customer as 

if you are speaking to a friend

Some anecdotes and interesting facts about you that are not related 

to your business, including some flaws/weaknesses/mistakes you 

made (people like people they can relate to!)

Your story: how you got to where you are today (including struggles and 

challenges you had getting to where you are now)

W H A T  T O  I N C L U D E :
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Trust: testimonials or other ways or reasons for your visitors to trust you

At least one picture of YOU! 

Credentials: they can be formal, informal or simply your experience!
T H E  A N A T O M Y  

O F  A  
M O N E Y - M A K I N G  

W E B S I T E  F O R  
S O L O P R E N E U R S

Checklist



T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

S E R V I C E S / P R O D U C T S  P A G E / S

M A I N  G O A L :  
P R O V I D E  A  D E T A I L E D  D E S C R I P T I O N  O F  E A C H  O F  Y O U R  

S E R V I C E S / P R O D U C T S  

B O N U S  G O A L :  

M O V E  T H E M  T O  T H E  N E X T  S T E P  ( R E G I S T E R / B U Y / C O N T A C T  E T C . )

SE
R

V
IC

ES
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R
O

D
U

C
T

S 
P

A
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E/
S

You can have a dedicated page for each type of your services/products,

or one page for all of them

Benefits of the service/product (remember - people buy and want the 

benefits, not the features!)

Description and features of each specific service/product so people know

what they are getting and what to expect

W H A T  T O  I N C L U D E :

C O P Y R I G H T  ©  2 0 1 6 - 2 0 1 7  N O  H A S S L E  W E B S I T E .  A L L  R I G H T S  R E S E R V E D

Call to action buttons to move them to the next step (register? buy? 

contact you?) 

This is a good page to use to "sprinkle" some more of you brand 

personality around so they know that you and what you offer are 

perfect for them 

Checklist



R E S O U R C E S  &  T O O L S  P A G E

M A I N  G O A L :  
G I V E  V A L U E  B Y  S H A R I N G  Y O U R  F A V O R I T E  R E S O U R C E S  &  

T O O L S  F O R  Y O U R  I D E A L  C U S T O M E R  T O  U S E  

B O N U S  G O A L :  

I M P R O V E  Y O U R  S E O  B Y  I N C L U D I N G  A  F E W  U S E F U L  

O U T B O U N D  L I N K S  F R O M  Y O U R  W E B S I T E  ( G E T  S O M E  G O O G L E  

L O V E ! )

R
E

S
O

U
R

C
E

S
 &

 T
O
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G
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A list of resources & tools (books, online tools, websites etc.) you 

recommend that you believe will benefit your ideal customer, and links 

to them

W H A T  T O  I N C L U D E :
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



F R E E B I E S  P A G E

M A I N  G O A L :  
G I V E ,  F O R  F R E E ,  U N I Q U E  A N D  A W E S O M E   V A L U E  T H A T  W I L L  

H E L P  R E S O L V E  A  P A I N  Y O U R  I D E A L  C U S T O M E R  H A S  A N D  

W I L L  E S T A B L I S H  Y O U  A S  A N  A U T H O R I T Y  

B O N U S  G O A L :  

G R O W  Y O U R  E M A I L  L I S T  B Y  H A V I N G  Y O U R  V I S I T O R S  O P T - I N  

( = G I V E  Y O U  T H E I R  E M A I L  A D D R E S S ! )  T O  R E C E I V E  Y O U R  

F R E E B I E S

F
R

E
E

B
IE

S
 P

A
G

E

2-3 irresistible freebie offers (can be a PDF, checklist, webinar, video 

training, challenge etc.)

W H A T  T O  I N C L U D E :

Opt-in box/link for each freebie

C O P Y R I G H T  ©  2 0 1 6 - 2 0 1 7  N O  H A S S L E  W E B S I T E .  A L L  R I G H T S  R E S E R V E D

T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



B L O G  P A G E

M A I N  G O A L :  
C R E A T E  C O N T E N T  T H A T  I S  M E A N I N G F U L  T O  Y O U R  

A U D I E N C E  

B O N U S  G O A L :  

B L O G G I N G  R E G U L A R L Y  W I L L  D R I V E  M O R E  T R A F F I C  T O  Y O U R  

W E B S I T E ,  C A N  B E  S H A R E D  O N  S O C I A L  M E D I A  A N D  C A N  

C O N V E R T  T R A F F I C  I N T O  L E A D S

B
L

O
G

 P
A

G
E

If you are just starting to blog, include at least 3 blog posts 

W H A T  T O  I N C L U D E :

New posts on a regular basis, focusing on the pain points your ideal 

customer has and available solutions
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Call to action or opt-in offer at the end of each blog post (can help convert 

traffic into leads!)

Highly shareable posts are ones which do not promote you or your 

specific services, but instead, offer valuable, actionable information 

and solutions

T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



S H O P / R E G I S T E R  P A G E

M A I N  G O A L :  
M A K E  I T  E A S Y  F O R  Y O U R  V I S I T O R S  T O  O R D E R / R E G I S T E R / B U Y  

F R O M  Y O U    

B O N U S  G O A L :  

O F F E R S  A  Q U I C K  S N A P S H O T  O F  A L L  Y O U R  O F F E R S / S E R V I C E S  

I N  O N E  P L A C E

S
H

O
P

/
R

E
G

IS
T

E
R

 P
A

G
E

All the products & services you offer that require payment or registration

W H A T  T O  I N C L U D E :

If you prefer not to have prices displayed or if you customize your 

products & services to each customer, you can list everything and add 

a "contact me" or "more information" button instead of a "buy now" 

button
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



C O N T A C T  M E  P A G E

M A I N  G O A L :  
G E T  P E O P L E  T O  C O N T A C T  Y O U  

B O N U S  G O A L :  

P R O V I D E  M O R E  I N F O R M A T I O N  A B O U T  Y O U R  B U S I N E S S  S U C H  

A S  Y O U R  E M A I L  A D D R E S S ,  P H Y S I C A L  A D D R E S S  A N D  P H O N E  

N U M B E R ,  A L L  O F  W H I C H  I N C R E A S E  T R U S T  &  R E L I A B I L I T Y

C
O

N
T

A
C

T
 M

E
 P

A
G

E

A contact form (make sure to let them know how quickly they should expect 

a response)

W H A T  T O  I N C L U D E :

Additional information on your business such as your email address, 

physical address, map, phone number etc. 
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T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



P R I V A C Y  P O L I C Y  &  T E R M S  P A G E S

M A I N  G O A L :  
D E C L A R E  T O  Y O U R  V I S I T O R S  W H A T  Y O U  W I L L  D O  W I T H  

T H E I R  I N F O R M A T I O N  ( P R I V A C Y  P O L I C Y  P A G E )  A N D  T H E  

R U L E S  O F  Y O U R  W E B S I T E  ( T E R M S  O F  S E R V I C E  P A G E )  

B O N U S  G O A L :  

A D D  T R U S T  T O  Y O U R  W E B S I T E  B O T H  F O R  Y O U R  V I S I T O R S  

A N D  F O R  G O O G L E ,  W H I C H  C A N  I M P R O V E  Y O U R  S E O

P
R

IV
A

C
Y

 P
O

L
IC

Y
 &

 
T

E
R

M
S

 P
A

G
E

Privacy Policy page is required by law: you can use a privacy policy 

generator or plug-in to create it and add it to your website

W H A T  T O  I N C L U D E :

Terms of Service page is not required by law but recommended: you 

can use a terms of service generator or plug-in to create it and add it to 

your website

C O P Y R I G H T  ©  2 0 1 6 - 2 0 1 7  N O  H A S S L E  W E B S I T E .  A L L  R I G H T S  R E S E R V E D

T H E  A N A T O M Y  
O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist



O P T I O N A L  &  B O N U S  P A G E S

O
P

T
IO

N
A
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O F  A  

M O N E Y - M A K I N G  
W E B S I T E  F O R  

S O L O P R E N E U R S

Checklist

Landing pages: dedicated pages you will send people to, usually from ads, 

to sign up for a webinar or download a PDF you created etc.

Thank You pages: pages you will redirect people to after they sign up 

for something on your Landing pages

Webinar page: a page where people will go to watch your live webinar or 

replay

Any other page you need or want!

Facebook Pixel: this is not a page, but you MUST install it on your website 

if you plan on running any Facebook ads in the future!



G E N E R A L  D E S I G N  G U I D E L I N E S

G
EN

ER
A

L 
D

ES
IG

N
 G

U
ID

EL
IN

ES
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S O L O P R E N E U R S

Checklist

Color scheme: choose a color palette that you like and speaks to you & to 

your brand, but don't overthink or worry about it too much! You can 

google the words "color palette" and a color you like (for example: "color 

palette teal") and pick a palette to use around your website & in your logo

Logo: don't make your logo the most important element of your website 

and brand! A logo is actually a very small part of a true brand and you 

would benefit much more by focusing your energy, time and resources on 

other aspects of your branding, on content, creating and delivering value 

etc. Just like with the color scheme, don't overthink or worry about it too 

much. A $5 logo on fiverr could be as effective and as beautiful as a $500 

one made by a designer that took you 2 months to finalize...  

Navigation: keet it easy & intuitive, and all information should be available 

to your visitor in no more than 2 clicks away from the Home Page

Footer: use it to put links to important pages on your website, that don't 

necessarily need to be on the main menu or that you want to include 

again (for example, Contact Me page, Privacy Policy etc.)


